
Founded at Harvard, we provide world-class research that drives 
some of the biggest brands today. We specialize in accessing 
the authentic voice of the consumer and delivering clarity to 
brands on their unique value proposition and positioning through 
our work with Deep MetaphorsTM.

This campaign built Ink, a 
new business credit card brand, 
"from the ground up". The 
campaign's approach was to 
position business owners 
themselves at the center 
and heart of the brand's 
research,ideas, and brand strategy. 

The 
Impact

How can Chase build a strong product 
that fulfills business owners’ needs in a 
distinct and emotionally poignant way? 
Together, we worked with Chase to 
better understand more about the 
business owner target segment:

Our patented and 
pioneered methodology, 

the Zaltman Metaphor Elicitation 
Technique (ZMET), allows us to 
go beyond the surface and 
illuminate the full complexity of 
the human mind.

in various industries across the United 
States and leveraged our ZMET technique 
to deeply understand the unconscious 
beliefs and behaviors that impact 
business owners’ credit card 
decision-making.

We talked to business owners

The Impact

Uncover and understand the 
emotional triggers for Chase to 
employ in communication as 
they develop and launch a new 
brand and product specifically 
for business owners. 




